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	PENGARUH KUALITAS PRODUK DAN KUALITAS LAYANAN SHOPEE MALL TERHADAP KEPUTUSAN PEMBELIAN KONSUMEN
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	MENGAPA KONSUMEN DI KOTA AMBON MEMILIH SHOPEE? ANALISIS PENGARUH TAGLINE GRATIS ONGKIR DALAM MEMPENGARUHI KEPUTUSAN PEMBELIAN DI TENGAH PERSAINGAN PLATFORM DIGITAL
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	Evaluating AI-Based Digital Marketing Resources: A VRIO Framework Analysis for Competitive Advantage Assessment in Pre-Launch Skincare Brands
	Jurnal Manajemen dan Inovasi (MANOVA)
DOI 10.15642/manova.v9i2.2439
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	How Hedonic Motives and Impulsive Shopping Tendencies Shape Gen-Z Online Shopping Behavior
	Business Economic, Communication, and Social Sciences (BECOSS) — Binus
DOI 10.21512/becossjournal.v8i1.15603
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	15
	2026
	Konstitusionalitas Regulasi TikTok dan Kedaulatan Digital: Analisis Komparatif Indonesia, Amerika Serikat dengan Model Uni Eropa
	SUPREMASI: Jurnal Hukum 8 (02), 148-164
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	PELATIHAN CONTENT WRITING ESSENTIALS BAGI SISWA SMA BUDI AGUNG: MENINGKATKAN LITERASI DIGITAL GENERASI MUDA
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	ANALISIS PENGARUH SOCIAL MEDIA INFLUENCER: PEBASKET SOMBONG, HIBURAN DAN WAWASAN DALAM DUNIA DIGITAL
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	Jurnal Nasional Terindeks
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